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Curriculum Vitae 
August 2025 

EDUCATION 

Ph.D. 2016, University of California-Santa Barbara, Communication 
Advisor: Dr. Bruce Bimber 

M.A. 2011, University of Washington, Communication 
B.A. 2006, Barnard College, Columbia University, Architecture & Urban Design 

ACADEMIC POSITIONS 

2025-Pres. University of Michigan 
Associate Professor, Department of Communication and Media 

2019-2025 University of Michigan 
Assistant Professor, Department of Communication and Media 

2021-Pres. University of Michigan 
Faculty Associate, Center for Political Studies at the Institute of Social Research 

2017-2019 University of Michigan 
Postdoctoral Research Fellow and Lecturer in the Department of 
Communication Studies 

2016-2017 University of Pennsylvania 
Joan Bossert Postdoctoral Research Fellow of Science Communication at the 
Annenberg Public Policy Center 

2013-2016 University of California, Santa Barbara 
Graduate Research Fellow at the Center for Nanotechnology in Society 

RESEARCH 

Peer Reviewed Journal Articles 

Hasell, A., & Chinn, S. (2025). Influence You Can Trust? Exploring Trust in Social Media 
Influencers for Political Information. American Behavioral Scientist, 0(0). 
https://doi.org/10.1177/00027642251344209 

https://doi.org/10.1177/00027642251344209
https://arielhasell.com
mailto:hasell@umich.edu
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Chinn, S., Hasell, A., & Shao, A. (2024). What does it mean to “do your own research?” A 
comparative content analysis of DYOR messages in Instagram and Facebook posts 
about reproductive health, food, and vaccines. New Media & Society, 0(0). https://doi-
org/10.1177/14614448241293409 

* Zichettella, B., Weeks, B, & Hasell, A. (2024). The blame game: The role of media 
environments and political discussion in Americans’ attribution of blame for interparty 
hostility. International Journal of Public Opinion Research, 36(4), 1-7. https://doi-
org/10.1093/ijpor/edae051 

Lyons, B. & Hasell, A. (2024). Communicating Republicans’ level of support for climate policy 
briefly increases personal support in the US. Science Communication, advanced 
online publication. (2022 JIF: 9.0) https://doi-org/10.1177/10755470241253 

Hasell, A., & *Halversen, A. (2024). Feeling misinformed? The role of perceived difficulty in 
evaluating information online in news avoidance and news fatigue. Journalism 
Studies, advance online publication. (2022 JIF: 3.0) 
https://doi.org/10.1080/1461670X.2024.2345676 

Hasell, A., *Halversen, A., & Weeks, B. E. (2024). When social media attack: how exposure to 
political attacks on social media promotes anger and political cynicism. The 
International Journal of Press/Politics, advance online publication. (2022 JIF: 4.8) 
https://doi.org/10.1177/19401612231221806 

Chinn, S. & Hasell, A. (2024). How different uses of social media inform perceptions of offline 
social norms and changes in vaccine intentions. Health Communication, 39(6), 1198-
1208. (2022 JIF: 3.9) https://doi.org/10.1080/10410236.2023.2207284 

Chinn, S., Hasell, A., *Roden, J., & *Zichettella, B. (2024). Threatening experts: Correlates of 
viewing scientists as a social threat. Public Understanding of Science, 33(1), 88-104. 
(2022 JIF: 4.1) https://doi.org/10.1177/09636625231183115 

Hasell, A., & Chinn, S. (2023). The political influence of lifestyle influencers? Examining the 
relationship between aspirational social media use and anti-expert attitudes and 
beliefs. Social Media + Society, 9(4). (2022 JIF: 5.2) 
https://doi.org/10.1177/20563051231211945 

Chinn, S., & Hasell, A. (2023). Support for “doing your own research” is associated with 
COVID-19 misperceptions and scientific mistrust. Harvard Kennedy School (HKS) 
Misinformation Review, 4(3). (2022 JIF: n/a) https://doi.org/10.37016/mr-2020-117 

Chinn, S., Hasell, A., & Hiaeshutter-Rice, D. (2023). Mapping digital wellness content: 
Implications for health, science, and political communication Research. Journal of 

https://doi.org/10.37016/mr-2020-117
https://doi.org/10.1177/20563051231211945
https://doi.org/10.1177/09636625231183115
https://doi.org/10.1080/10410236.2023.2207284
https://doi.org/10.1177/19401612231221806
https://doi.org/10.1080/1461670X.2024.2345676
https://doi-org/10.1177/10755470241253
https://doi
https://doi
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Quantitative Description: Digital Media, 3, 1–56. (2022 JIF: n/a) 
https://doi.org/10.51685/jqd.2023.009 

*Chinn, S., & Hasell, A. (2021). Uniquely disgusting? Physiological disgust and attitudes 
toward GM food and other food and health technologies. Journal of Science 
Communication, 20(7), A05. (2022 JIF: 1.8) https://doi.org/10.22323/2.20070205 

Hasell, A. (2021). Shared emotion: the social amplification of partisan news on Twitter. Digital 
Journalism, 9(8), 1085-1102. (2022 JIF: 5.4) 
https://doi.org/10.1080/21670811.2020.1831937 

Hasell, A., Lyons, B. A., Tallapragada, M., & Jamieson, K. H. (2020). Improving GM consensus 
acceptance through reduced reactance and climate change-based message 
targeting. Environmental Communication, 14(7), 987-1003. (2022 JIF: 2.7) 
https://doi.org/10.1080/17524032.2020.1746377 

Hasell, A., & Stroud, N. J. (2020). The differential effects of knowledge on perceptions of 
genetically modified food safety. International Journal of Public Opinion 
Research, 32(1), 111-131. (2022 JIF: 1.8) https://doi.org/10.1093/ijpor/edz020 

Lyons, B. A., Hasell, A., Tallapragada, M., & Jamieson, K. H. (2019). Conversion messages and 
attitude change: Strong arguments, not costly signals. Public Understanding of 
Science, 28(3), 320-338. (2022 JIF: 4.1) https://doi.org/10.1177/0963662518821017 

Lyons, B., Hasell, A., & Stroud, N.J. (2018). Enduring Extremes? Polar vortex, drought, and 
climate change beliefs. Environmental Communication, 12(7), 876-894. (2022 JIF: 2.7) 
https://doi.org/10.1080/17524032.2018.1520735 

Thomas, M., Partridge, T., Pidgeon, N., Harthorn, B. H., Demski, C., & Hasell, A. (2018). Using 
role play to explore energy perceptions in the United States and United 
Kingdom. Energy Research & Social Science, 45, 363-373. (2022 JIF: 6.7) 
https://doi.org/10.1016/j.erss.2018.06.026 

Landrum, A., Atkin, H., Lull, B., Hasell, A., & Jamieson, K. H. (2017). Processing the Papal 
Encyclical through perceptual filters: Pope Francis, identity protective cognition, and 
climate change concern. Cognition, 166, 1-12. (2022 JIF: 3.4) 
https://doi.org/10.1016/j.cognition.2017.05.015 

Thomas, M., Pidgeon, N., Evensen, D., Partridge, T., *Hasell, A., *Enders, C., Harthorn, B., & 
Bradshaw, M. (2017). Public perceptions of hydraulic fracturing for shale gas and oil in 
the United States and Canada. WIREs Climate Change, 8(3), e450. (2022 JIF: 9.2) 
https://doi.org/10.1002/wcc.450 

https://doi.org/10.1080/17524032.2018.1520735
https://doi.org/10.1002/wcc.450
https://doi.org/10.1016/j.cognition.2017.05.015
https://doi.org/10.1016/j.erss.2018.06.026
https://doi.org/10.1177/0963662518821017
https://doi.org/10.1093/ijpor/edz020
https://doi.org/10.1080/17524032.2020.1746377
https://doi.org/10.1080/21670811.2020.1831937
https://doi.org/10.22323/2.20070205
https://doi.org/10.51685/jqd.2023.009
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Partridge, T., Thomas, M., Pidgeon, N., Harthorn, B.H., *Hasell, A., *Stevenson, L. & *Enders, 
C. (2017). Seeing futures now: Emergent US and UK views on shale development, 
climate change and energy systems. Global Environmental Change, 42. 1-12. (2022 
JIF: 8.9) https://doi.org/10.1016/j.gloenvcha.2016.11.002 

*Hasell, A. & Weeks, B. (2016). Partisan provocation: The role of partisan news use and 
emotional responses in political information sharing in social media. Human 
Communication Research, 42(4). 641-661. (2022 JIF: 5.0) 
https://doi.org/10.1111/hcre.12092 

Copeland, L., *Hasell, A., & Bimber, B. (2016). Collective action frames, organizations, and 
same-sex marriage in the context of social media. International Journal of 
Communication, 10. 3785-3807. (2022 JIF: 1.7) https://doi.org/10(2016), 3785–3807 

Gregory, R., Satterfield, T., & *Hasell, A. (2016). Using decision pathway surveys to inform 
climate engineering policy choices. Proceedings of the National Academy of Science, 
113(3). 560-565. (2022 JIF: 11.1) https://doi.org/10.1073/pnas.1508896113 

*Graduate student at time of submission 

Book Chapters 

Hasell, A. & Nabi, R. (2023). Emotion, information sharing, and social media. In R. Nabi & J. 
Myrick (Eds.), Our on-line emotional selves: The link between new media technologies 
and emotional experience. New York: Oxford University Press. 

Copeland, L. & Hasell, A. (2014). Framing effects on people’s expressed willingness to 
purchase nanotechnology applications in the U.S. In C. Coenen, A. Dijkstra, C. Fautz, 
J. S. Guivant, K. Konrad, C. Milburn & H. van Lente (Eds.), Studies of New and 
Emerging Technologies. Berlin: IOS Press. 

Research Reports 

Thomas, M., Pidgeon, N., Evensen, D., Partridge, T., Hasell, A., Enders, C., & Harthorn, B. 
(2016). Public Perceptions of Shale Gas Operations in the USA and Canada: A Review 
of Evidence. Report for M4ShaleGas Consortium, TNO-Netherlands: The European 
Union’s Horizon 2020 Research and Innovation Programme. 

https://doi.org/10.1073/pnas.1508896113
https://doi.org/10(2016
https://doi.org/10.1111/hcre.12092
https://doi.org/10.1016/j.gloenvcha.2016.11.002
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Conference Presentations 

Hasell, A., Feezell, J. Conroy, M., & Weeks., B. (September 2024). The role of podcasts in the 
2024 US Presidential Election. To be presented at the 2025 Political Communication 
Preconference of the American Political Science Association in Vancouver, CA. 
September 10, 2025. 

Schemer, C., *Langmann, K., Hasell, A., Weeks, B. (June 2025). Does the Method Affect the 
Outcome? How the Method of Determining Partisan Slant of Media Outlets and 
Affective Polarization Drive Results About Affective Polarization in the United States. 
Presented at the 75th Annual International Communication Association Conference, in 
Denver, CO, June 2025. 

Hasell, A., Feezell, J. Conroy, M., & Weeks., B. (June, 2025). Piquing Political Interest? How 
social media influencers and content creators provide a pathway to politics. Presented 
at the 75th Annual International Communication Association Conference, in Denver, 
CO, June 2025. 

Chinn, S., Hasell, A., & *Shao, A. (June 2025). Persuasive Impact of Calls to “Do Your Own 
Research.” Presented at the 75th Annual International Communication Association 
Conference, in Denver, CO, June 2025. 

*Villanueva, I., Chinn, S., & Hasell, A. (June 2025). The Role of Affective Empowerment in 
Political Expression on Social Media Platforms. Presented at the 75th Annual 
International Communication Association Conference, in Denver, CO, June 2025. 

Hasell, A. (2024). Overwhelmed by abundance and negativity: The consequences of political 
defeatism in the United States.   Presented at the 10th International Journal of 
Press/Politics Conference, Edinburgh, UK, October 17-18, 2024 

Hasell, A., Feezell, J. Conroy, M., & Weeks., B. (September 2024). WORK-IN-PROGRESS: How 
social media influencers and content creators provide a pathway to politics. Presented 
at the 2024 Political Communication Preconference of the American Political Science 
Association in Philadelphia, PA. September 4, 2024. 

Hasell, A., Raimi, K., & Chinn, S. (September 2024). To which machines shall we rage against? 
Comparing the role of differing anti-establishment orientations on trust in public 
institutions in the U.S. Presented at the 2024 Annual Conference of the American 
Political Science Association in Philadelphia, PA. September 5-9, 2024. 

Chinn, S., Hasell, A., & *Shao, A. (August 2024). The Persuasive Impact of Calls to “Do Your 
Own Research”. Presented at the 2024 Annual Conference of the Association of 
Educators in Journalism and Mass Communication in Philadelphia, PA. August 8-11, 
2024. 
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Chinn, S., Hasell, A., & *Shao, A. (June 2024). What Does it Mean to 'Do Your Own Research'? 
A Comparative Content Analysis of DYOR Messages in Instagram and Facebook Posts 
about Women's Health, Food, and Vaccines. Presented at the 74th Annual 
International Communication Association Conference, in Gold Coast, Australia, June 
2024. 

*Zichettella, B., *Zhang, A., Hasell, A., Chinn, S. (2024, June). Examining the Relationship 
between Anti-Establishment Views, Emotion, and Covid-19 Mitigation Behaviors in the 
U.S. Presented at the 74th Annual International Communication Association 
Conference, in Gold Coast, Australia, June 2024. 

Hasell, A. (September 2023). The role of public mood on perceptions of news media. 
Presented at the 2023 Annual Conference of the American Political Science 
Association in Los Angeles, CA, September 2023. 

Hasell, A. & Chinn, S. (August 2023). Trust in Social Media Influencers for Political Information 
in the U.S. and Associated Political Beliefs and Attitudes. Presented at the 2023 Annual 
Political Communication APSA Preconference in Los Angeles, CA, August 2023. 

Hasell, A. & *Halversen, A. (2023, May). Feeling Misinformed? The role of perceived difficulty 
of evaluating true from false in news avoidance and news fatigue. Presented at the 
73nd Annual International Communication Association Conference, in Toronto, 
Canada, May 2023. 

Hasell, A. & Chinn, S. (2022, September). Do Your Own Research: Beliefs about Information 
Seeking or Identity Affirmation? Presented at the 2022 Annual Conference of the 
American Political Science Association in Montreal, Canada, September 14-17, 2022. 

Hasell, A. & Chinn, S. (2022, August). Divergent Consequences of Everyday Social Media Uses 
on Environmental Concern and Sustainability Actions. Presented at the 2022 Annual 
Conference of the Association of Educators in Journalism and Mass Communication in 
Detroit, MI, August 4-7, 2022. 

Hasell, A. & Chinn, S. (2022, May). The Political Influence of Lifestyle Influencers? Examining 
the Relationship between Aspirational Social Media Use and Anti-Expert Attitudes and 
Beliefs. Presented at the 72nd Annual International Communication Association 
Conference, in Paris, France, May 26-30, 2022. 

Hasell, A. & Weeks, B. (2022, May). Social Media Attacks, Emotions, and Political Cynicism. 
Presented at the 72nd Annual International Communication Association Conference 
in Paris, France, May 26-30, 2022. 
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Chinn, S., Hasell, A., Roden, J., & Zichettella, B. (2022, May). Threatening Experts: Correlates 
of Viewing Scientists as a Social Threat. Presented at the 72nd Annual International 
Communication Association Conference, May 26-30, 2022. 

Chinn, S. & Hasell, A. (2021, September). Social Norms, Social Media Uses, and COVID-19 
Vaccine Intentions. Presented at the 2021 Annual Conference of the American Political 
Science Association Virtual Conference, September 2021. 

*Fioroni, S., Hasell, A., Soroka, S., & Weeks, B. (2021, May). Constructing a Dictionary for the 
Automated Identification of Discrete Emotions in News Content. Presented at the 71st 
Annual International Communication Association Virtual Conference May 2021. 

Hasell, A. & Weeks, B. (2020, September). Everyone’s a cynic? How social media use 
promotes political cynicism. Presented at the International Journal of Press/Politics 
Virtual Conference September 21-24, 2020. 

*Chinn, S. & Hasell, A. (2020, May). Disgust and Genetically Modified Foods: Physiological 
responses to controversial science. Presented at the 70th Annual International 
Communication Association Virtual Conference, May 21-25, 2020. 

Hasell, A. & Weeks, B. (2020, May). Everyone’s a cynic? How social media use promotes 
political cynicism. Presented at the 70th Annual International Communication 
Association Virtual Conference May 21-25, 2020. 

Hasell, A., Tallapragada, M., and Brossard, D. (2019, May). Deference to Scientific Authority, 
Trust in Science, and Credibility of Scientific Expertise: Distinguishing the Three 
Connected Constructs in Science Communication. Presented at the 69th Annual 
International Communication Association Conference in Washington DC, May 24-28, 
2019. 

Hasell, A., Lyons, B., Tallapragada, M., and Jamieson, K.H. (2019, May). Using nonfiction 
narrative messages to reduce reactance to science consensus information. Presented 
at the 69th Annual International Communication Association Conference in 
Washington DC, May 24-28, 2019. 

*Bachleda, S., Hasell, A., Soroka, S., and Weeks, B. (2019, January) Automated Content 
Analysis of Discrete Emotions. Presented at the 2019 Annual Conference of the 
Southern Political Science Association in Austin, TX, January 17-19, 2019. 

Hasell, A. & Stroud, T. (2018, May). Knowledge about, attitudes toward, and perceived 
immorality of genetically modified foods. Presented at the 2018 Annual Conference of 
the International Communication Association, Prague, Czech Republic. 
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Lyons, B.A., Hasell, A. & Stroud, T. (2017, February). Enduring Extremes: Polar Vortex, 
Drought, and Climate Change Beliefs. Presented at the 2017 annual conference of the 
American Association for the Advancement of Science in Boston, MA. 

Hasell, A. (2016, November). Shared outrage? The influence of emotions in partisan and 
traditional news dissemination on Twitter. Presented at the 2016 Annual Conference of 
the National Communication Association, Philadelphia, PA. 

Hodges, H. & Hasell, A. (2016, November). Corroded Cover-Up: Responsibility attribution in 
social media discussion of the Flint water crisis. Presented at the 2016 Annual 
Conference of the National Communication Association, Philadelphia, PA. 

McGregor, S. & Hasell, A. (2016, June). Black-Box Algorithms: Scholarly use of proprietary 
coding software in communication research. Presented at the 2016 Annual 
Conference of the International Communication Association Preconference on 
Methods and Measures, Fukuoka, Japan. 

Hasell, A., Copeland, L., & Bimber, B. (2015, September). The role of issue advocacy in 
political consumerism campaigns in social media. Presented at the 2015 Annual 
Conference of the American Political Science Association in San Francisco, CA. 

Hasell, A. & Weeks, B. (2015, August). Partisan provocation: The role of partisan news use and 
emotional responses in political information sharing in social media. Presented at the 
Annual Conference of the Association of Educators in Journalism and Mass 
Communication in San Francisco, CA. 

Hasell, A., & Hodges, H. (2015, May). Framing fracking: An examination of the public and elite 
framing of Fracking in social media. Presented at the 2015 Annual Conference of the 
International Communication Association in San Juan, PR. 

Stocking, G., & Hasell, A. (2014, November). Twitter as a tool for public engagement with 
emergent technologies? ***Top poster presentation at the conference 
of Democratizing Technologies: Assessing the Roles of NGOs in Shaping 
Technological Futures Conference, at the University of California, Santa Barbara. 

Copeland, L. & Hasell, A. (2013, October). Risk Perceptions of Nano-enabled Consumer 
Products. Presented at the 2013 Annual Conference for the Study of New and 
Emerging Technologies in Boston, MA. 

Copeland, L. & Hasell, A. (2013, August). Risky Business? How Risk vs. Benefit Frames 
Influence US Consumer Attitudes toward Nanotechnology Applications. Presented at 
the 2013 Annual Conference of the Association for Education in Journalism and Mass 
Communication in Washington DC. 
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Nabi, R., Dragojevic, M., Hartsell, E., Hasell, A., Roggensack, K., & Mangus, J. M. (2013, June). 
“That’s-not-all” as a media influence strategy: Exploring the role of excitement in 
motivating purchase desire. Presented at the 2013 Annual Conference of the 
International Communication Association in London, UK. 

Invited Research Talks and Panels 

2024 It’s just all too much; Social media, politics, and information overload. The UM 
Museum of Natural History's Science Café, University of Michigan, October 23, 
2024. 

2024 Panelist at UMSI’s InfoSpeaks Webinar Series on Disinformation and the 2024 
Presidential Election hosted by The University of Michigan School of 
Information, November 1, 2024. 

2024 Panelist at the Department of Communication and Media’s Breaking News, 
Building Democracy Series at the University of Michigan, October 31, 2024. 

2024 Moderator for Keynote Panel on Parties, Politics, and Polarization at ISR’s 75th 

Anniversary Symposium, University of Michigan Institute for Social Research, 
October 14-15, 2024. 

2023 We are all experts here: social media and the politics of expertise. The 
University of Michigan School of Information DS/CSS Seminar Series, 
November 2, 2023. 

2022 Do your own research: How lifestyle influencers are shaping attitudes about 
politics and science. The Department of Life Sciences Communication at the 
University of Wisconsin-Madison, February 16, 2022. 

2019 Understanding how moral evaluations and lived experiences shape beliefs 
about science. The Department of Environmental Studies, University of 
California-Santa Barbara, May 9, 2019. 

2017 Politics and Social Media: Emotion and consumerism. The Annenberg School 
of Communication and Journalism at the University of Southern California, 
March 2, 2017. 

2016 Political Attitudes and Consumer Behaviors. Pew Research Center, October 11, 
2016 
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Awards, Grants, and Fellowships 

2025 Presidential Award for Understanding Democracy, University of Michigan, 
$50,000 (with Dr. Sabina Tomkins). 

2024 MIDAS Propelling Original Data Science, University of Michigan, $70,000 (with 
Dr. Sabina Tomkins, Dr. Derek Van Berkel, Dr. Grant Schoenebeck, and Dr. 
John Ryan) 

2023 Marsh/Pohs Fund Research Award, Department of Communication and Media, 
University of Michigan, $40,000 (with Dr. Brian Weeks) 

2022 Winner of the University of Pennsylvania Annenberg Public Policy Center’s 
Research Competition, $10,000 (with Dr. Ben Lyons). 

2022 Rackham Graduate School Interdisciplinary Workshop Funding, University of 
Michigan. Faculty Director for the Political Communication Working Group, 
$3,500. 

2021 Nominated for University of Michigan Golden Apple Award 

2021 Rackham Graduate School Interdisciplinary Workshop Funding, University of 
Michigan. Faculty Director for the Political Communication Working Group, 
$3,500. 

2020 Rackham Graduate School Interdisciplinary Workshop Funding, University of 
Michigan. Faculty Director for the Political Communication Working Group, 
$2,000. 

2016-2017 Joan Bossert Postdoctoral Research Fellow at the Annenberg Public Policy 
Center at the University of Pennsylvania 

2014-2015 The George McCune Dissertation Fellowship at the University of California, 
Santa Barbara 

2013-2016 Social Science Graduate Research Fellow at the Center for Nanotechnology in 
Society at the University of California, Santa Barbara 
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TEACHING 

Undergraduate Courses, University of Michigan 

2017-2025 Social Media and Society (COMM 490) 
Quantitative Research in Communication Studies (COMM 221) 
Political Communication (COMM 324) 
Political Communication (COMM 307) 
Advertising, Communication and Consumerism (COMM 307) 
Social Media and News (COMM 490) 
Public Opinion and Consumer Behavior (COMM 408) 

Graduate Courses, University of Michigan 

2023-2025 Political Communication (COMM 833) 

Graduate Advising (Ph.D.) 

2020-2023 Advisor: Jessica Roden, Department of Communication and Media 
(Graduated) 

2020-2025 Advisor: Brianna Zichettella, Department of Communication and Media (in 
progress) 

Dissertation Committee Chair 

2022-2023 Jessica Roden, Department of Communication and Media (graduated) 
2023-2025 Brianna Zichettella, Department of Communication and Media (in progress) 

Dissertation Committee Member 

2024-2026 Audrey Halversen, Department of Communication and Media 
2023-2025 Annie Zhang, Department of Communication and Media 
2020-2022 Guadalupe Madrigal, Department of Communication and Media 
2021-2023 Lauren Hahn, Department of Communication and Media 
2021-2023 Gavin Ploger, Department of Communication and Media 

Undergraduate Honors Thesis Advising 

2024-2025 Jenny Kuo, Department of Political Science, Honors 
2024-2025 Avery Hormel, Department of Political Science, Honors 
2019-2020 Anna Lear, Department of Communication and Media, Honors 
2019-2020 Marialaura Grace, Department of Communication and Media, Honors 
2018-2019 Sydney Foy, Department of Communication and Media, High Honors 
2017-2018 Ian Leach, Department of Communication and Media, Honors 
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Graduate Student Independent Study 

Winter 2021 Brianna Zichettella, Department of Communication and Media 
Fall 2020 Soobin Choi, Department of Communication and Media 

Graduate Preliminary Exams Committee 

2024-2025 Political Communication Exams: Leopele Raabe 
2022-2023 Political Communication Exams: Brianna Zichettella, Austin Hegland 
2020-2021 Political Communication Exams: Soobin Choi, Gavin Ploger 
2019-2020 Political Communication Exams: Jessica Roden, Lauren Hahn 

Undergraduate Research Assistants 

Winter 2025 Comm 322: Valerie Xu-Friedman; Ernest Hawkes 
Winter 2023 Comm 322: Sarah Gellman, Kendra Sun 
Fall 2022 Comm 322: Sarah Gellman, Helene Mitchell 
Winter 2021 Comm 322: Rachel Gorby, Tatum Partrich 
Fall 2020 Comm 322: Rachel Gorby, Tatum Partrich 
Winter 2020 Comm 322: Mackenzie Krage, Chloe Oliva, Margaret Vandenberg 
Fall 2019 Comm 322: Rachel Gorby, Vail Hartman, Tatum Partrich, Margaret Vandenberg 

Instructor of Record, Previous Institutions 

Spring 2015 Introduction to Statistics for the Social Sciences, Department of 
Communication, Pepperdine University 

Spring 2014 Societal Influences on Media Processes, Department of Communication, 
University of California-Santa Barbara 
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SERVICE 

Departmental Service 

2025-pres Executive Committee, Department of Communication and Media, University of 
Michigan 

2024-2025 Graduate Committee, Department of Communication and Media, University of 
Michigan 

2020-2023 Faculty Director, Political Communication Working Group, Department of 
Communication and Media, University of Michigan 

2021-2023 Undergraduate Curriculum Committee, Department of Communication and 
Media, University of Michigan 

University Service 

2025-pres Director, Undergraduate Program in Quantitative Methodologies for the Social 
Sciences (QMSS), University of Michigan 

2020-2023 Steering Committee, Undergraduate Program in Quantitative Methodologies 
for the Social Sciences (QMSS), University of Michigan 

2020 Grant proposal reviewer for University of Michigan’s Graham Sustainability 
Institute Carbon Neutrality Acceleration Program 

Academic Field Service 

2025 External Grant Reviewer for the Social Sciences and Humanities Research 
Council of Canada (SSHRC) Insight Grants application 

2025 Division Chair, Political Communication Division, American Political Science 
Association 

2024-2026 Program Planning Committee, Political Communication Division, American 
Political Science Association 

2024 External Grant Reviewer for the Swiss National Science Foundation 
2023 External Grant Reviewer for the Dutch National Research Council 
2020-2022 Editorial Board Member, Journal of Communication 

Academic Journal Peer-Reviews 

2025 Communication Research (2) 
Digital Journalism 
Human Communication Research 
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International Journal of Press/Politics 
Journal of Computer-Mediated Communication 
Journal of Quantitative Description: Digital Media 
Journalism and Mass Communication Quarterly (2) 
Mass Communication and Society 
New Media and Society 
Public Opinion Quarterly 
Social Media + Society 

2024 Communication Research (2) 
Digital Journalism 
International Journal of Public Opinion Research (3) 
Human Communication Research (2) 
Journal of Quantitative Description: Digital Media 
Journalism Studies 
New Media and Society (2) 
Science Communication (2) 
Social Media + Society 

2023 Communication Research 
Environmental Communication 
Journalism Studies 
Journal of Quantitative Description: Digital Media 
Media Psychology 
Harvard Kennedy School Misinformation Review 
Public Understanding of Science (2) 
International Journal of Public Opinion Research 
Science Communication (2) 

2022 Human Communication Research 
International Journal of Communication 
International Journal of Public Opinion Research 
Journal of Communication (2) 
Journalism Studies 
New Media and Society 
Public Understanding of Science 
International Journal of Communication 
Science Communication (2) 

2021 Journal of Communication (3) 
Journalism and Mass Communication Quarterly 
Mass Communication and Society 
New Media and Society (2) 
Public Opinion Quarterly 
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International Journal of Press/Politics 

2020 Communication Research 
Energy Research and Social Science 
Environmental Politics 
International Journal of Communication 
Journal of Communication (3) 
Journalism and Mass Communication Quarterly 
Science Communication 
New Media and Society (2) 

2019 Communication Research 
Environmental Politics 
International Journal of Public Opinion Research (3) 
Journal of Communication 
Journalism and Mass Communication Quarterly 
New Media and Society (2) 
Public Opinion Quarterly 
Public Understanding of Science 
Science Communication 

2018 Communication Research 
Environmental Politics 
Journalism and Mass Communication Quarterly 
Science Communication (2) 
Human Communication Research 
Mass Communication and Society 
Political Communication (2) 
Public Understanding of Science 
New Media and Society 

2017 Communication Research (2) 
Human Communication Research 
Environmental Politics (2) 
Journalism and Mass Communication Quarterly 
Political Communication 
New Media and Society 
Science Communication 

Academic Conference Peer-Reviews 

2013-2025 International Communication Association 
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Other Service to the Field 

2023 Co-organized a scholarly workshop on The Internet and Democracy in Crisis in 
the US held at UC Santa Barbara on October 6-7, 2023 

2023 Co-organized an official ICA Pre-Conference on News Avoidance, Resistance, 
and Related Audience Practices at the annual meeting of the International 
Communication Association in Toronto on May 27th, 2023 

PROFESSIONAL ASSOCIATIONS 

American Political Science Association 
Association of Educators in Journalism and Mass Communication 
International Communication Association 




